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Be a part of the supply 
chain conversation

THE JOURNAL OF HEALTHCARE CONTRACTING IS A SHARE MOVING MEDIA PUBLICATION



700 GPO executives in sales, 
marketing, logistics and 
contracting for national and 
regional GPOs and distributors.

2,500 Hospital supply   
chain executives.

3,700 supplier/manufacturer 
community members, including 
president/CEO, VP sales, VP 
corporate sales and marketing, 
and corporate and national 
account executives.

The Journal of Healthcare Contracting is the only publication that is solely devoted 
to supply chain. It focuses on the interactions of the four primary stakeholders 
in healthcare contracting: health systems and their facilities, manufacturers and 
suppliers, distributors and group purchasing organizations. The participants in 
the contracting arena will grow to rely on The Journal of Healthcare Contracting 
for industry understanding, insight into the minds of thought leaders and 
collaboration opportunities amongst contracting constituents.

“�We are proud to partner with The Journal of 
Healthcare Contracting. The unique educational 
content and market knowledge JHC provides 
serves as a vital resource to the supply chain 
and GPO communities. The benefit we receive 
has far exceeded our investment.” 

Bob Davis, AVP, Marketing & Communications, HealthTrust

Media Guide 2019

Our Readers
12,400 readers involved in 
healthcare contracting, including:

Cybersecurity 

Contracting Pro

and            
the
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4,200 IDN executives involved in healthcare 
contracting for health systems at 1,100+ health systems. 
These include president/CEO, CFO/Controller, VP/
Purchasing Director and Pharmacy/Formulary Director. 
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The 
Third 
Degree
A degree in business or healthcare 
administration is still a good bet for 
those seeking a future in healthcare 
supply chain management.  
How about a supply chain degree?

Our Footprint
The Journal of Healthcare Contracting’s 

footprint includes digital publications, social 
media outlets, webinars and events.

Digital magazines
Every other month, The Journal of Healthcare Contracting distributes  
a digital supplement targeted to thousands of supply chain readers.

ANAE
ANAE is a membership-driven organization focused on professional development for corporate 
and national accounts executives calling on group purchasing organizations (GPOs), regional 
purchasing organizations (RPCs), accountable care organizations (ACOs), integrated delivery 
networks (IDNs), individual hospitals, national and regional distribution companies, and 
managed care organizations.

The Journal of Healthcare Contracting Dail-eNews 
The Dail-eNews is real-time news for those involved in the business of healthcare. As the industry’s 
first and only e-mail news service, it’s e-mailed on a daily basis to over 25,000 decision-makers in 
GPOs, IDNs and the manufacturing and distribution segments of the healthcare industry.

IDN Insights 
Learn best practices, strategies and stay informed on the latest trends from key supply chain leaders.

LinkedIn 
Join more than 15,000 industry stakeholders on LinkedIn Groups,  
including Group Purchasing Organizations and Regional Purchasing Coalitions.



TEN PEOPLE TO WATCH IN 
HEALTHCARE CONTRACTING

Christopher Johnson has 20-plus years of health-
care supply chain experience working for the United States 
Army, Children’s Hospital Boston, Yankee Alliance, Owens 
& Minor, Tufts Medical Center, and now Wellforce. Born 
and raised in Maine, he joined the United States Army in 
1996, and served as medical supply and logistics specialist. 
Over the course of  his career, he has worked with more 

than 60 hospitals in various roles – value analysis, strategic 
contracting, analytics, streamlining dock to point-of-use for 
supplies, evaluating impact of  add-on and cancelled cas-
es to the supply chain, and implementing cost reduction 
programs focused around utilization review studies. He is 
currently the president of  the New England Society for 
Healthcare Materials Management (NESHMM), a chapter 

“ Adapt or die! It’s 
harsh, but it’s the 
reality of being a 
supply chain leader 
in healthcare.”

CHRISTOPHER JOHNSON
Senior Vice President of Supply Chain
Wellforce
Burlington, Massachusetts

of  the Association for Health-
care Resource & Materials Man-
agement (AHRMM). He and his 
wife, Julie, live in Upton, Mass., 
with their two children.

Wellforce is a health system in 
eastern Massachusetts comprised of  
Tufts Medical Center, Circle Health, 
and MelroseWakefield Healthcare, 
as well as physician organizations. 
Wellforce, with four community 
hospital campuses, an academic 
medical center, a children’s hospital 
and nearly 3,000 physicians, brings 
together the strengths of  academic 
medicine and community care. The 
Wellforce system reaches from Cape 
Cod to the New Hampshire border.

Journal of Healthcare Contract-
ing: Can you describe the most 
challenging and/or rewarding 
supply-chain-related project in 
which you have been involved 
in the past 12-18 months?
Christopher Johnson: Building 
out the Future State Supply Chain 
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Issue Print / Digital Ad Due Date Issue Highlight

January Digital 12/28

February Print 1/19 Contracting Professional of the Year

March Digital 2/25

April Print 3/19 Cybersecurity

May Digital 4/26

June Print 5/18 Infection Prevention

July Digital 6/26

August Print 7/18 Ten People to Watch in Healthcare Contracting

September Digital 8/26

October Print 9/19 Future Leaders of Supply Chain

November Digtal 10/25

December Print 11/15 Women Supply Chain Leaders

Editorial

JHC spotlights thought leaders in the industry throughout the year, including: 

Ten People to Watch in Healthcare Contracting Contracting Executive of the Year
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For Chris Torres and her team 
at Main Line Health, supply 

chain management and 
clinical resource management 

are a package deal

Bridge-
builder

“Some folks focus on cost,” says Torres, who was named Contract-
ing Professional of  the Year by the Journal of  Healthcare Contracting. “In 
my mind, it’s not the price [of  supplies and equipment] that’s most im-
portant. It’s how we use it and how we can not waste it.”

To tackle those issues, the supply chain executive and his or her team 
have to work hand in hand with clinicians, with trust, openness and re-
spect, she says. That is every supply chain executive’s duty. Some – like 
Torres – had a head start. 

High schooler
She began her healthcare career as a high-schooler, working in a research 
lab in a Philadelphia hospital. While still in college, she became certified 
as a surgical technician and scrubbed in the OR evenings and nights. 
After graduation, Torres joined 
The Wistar Institute, an indepen-
dent biomedical research firm in 
Philadelphia, but soon returned 
to the clinical setting, scrubbing 
in the OR, primarily for orthope-
dics and neuro procedures. She 
assumed additional responsibili-
ties in SPD, logistics and materi-
als management before taking a 
hiatus from healthcare in 2000, 
when she joined IKON (now 
Ricoh), to oversee facilities man-
agement in Pennsylvania, New 
York and New Jersey. 

She learned valuable lessons 
about business with IKON, but 
she recognized that healthcare 
was her true calling. So, she re-
turned to Main Line Health in 
November 2002. 

Founded in 1985, Main Line Health (MLH, the System) is a not-
for-profit health system serving portions of  Philadelphia and its west-
ern suburbs. At its core are four of  the region’s respected acute care 
hospitals – Lankenau Medical Center, Bryn Mawr Hospital, Paoli Hos-
pital and Riddle Hospital. MLH also includes Bryn Mawr Rehab Hos-
pital, Mirmont Treatment Center for drug and alcohol recovery, and 

MLH HomeCare & Hospice, a 
home health service. Addition-
ally, MLH consists of  Main Line 
HealthCare (MLHC), one of  

the region’s largest multispecialty physician 
practices; the Lankenau Institute for Medical 
Research, a non-profit biomedical research or-
ganization; and five outpatient health centers.

Clinical resource management
As the system vice president of  supply chain 
management and biomedical engineering, 
Torres oversees more than 250 employees in 
biomedical engineering, contracting, inven-
tory control and logistics. The supply chain 
management team is responsible for approxi-
mately $300 million in spend. The program 
encompasses an in-house biomedical equip-
ment management program, strategic sourc-
ing, supply chain management technology and 
data analytics, clinical resource management 
aligned with clinician engagement, and sys-
temized logistics management.

For the past year and a half, Torres and 
her team have been redesigning Main Line 
Health’s value analysis/technology assess-
ment program. “The Clinical Resource Man-
agement program (CRM) is an important 
foundation for our performance excellence 
work,” she says. The program is a system-
ized approach to reviewing new products, 
services and technology, and is guided by the 
Institute of  Medicine’s STEEEP principles, 
where STEEEP is an acronym for six aims 
of  healthcare – Safe, Timely, Effective, Ef-
ficient, Equitable, Patient-centered. 

CRM provides Main Line Health with tools 
and data to address the standardization of  care 
and optimize patient outcomes, says Torres. 
“A key to success is our clinician engagement 
process. We have open communication with 
our clinicians, we are transparent with our cost 
data, and we share the responsibility of  the ‘to-
tal value of  care.’

The supply chain executive as a utilization and waste management consul-
tant? “Yes,” says Chris Torres, system vice president, supply chain and biomedical 
engineering for Main Line Health, Radnor, Pennsylvania. 

“Our hope is 
that this work 
will result in 

a sustainable 
model, which 

reduces variation 
in care, focuses 

on utilization and 
waste, and shows 
reduction in the 
total cost of care.”
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For Chris Torres and her team 
at Main Line Health, supply 
chain management and 
clinical resource management 
are a package deal

Bridge-builder

CONTRACTING PROFESSIONAL OF THE YEAR
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Meet  9leaders who will 
shape tomorrow’s

healthcare
supply chain
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   Ten 
People 
to Watch
Richmond Consolidated Service 
Center’s Lynn Cook is one of this 
year’s Ten People to Watch in 
Healthcare Contracting. 

See the rest on page 12

Future Supply 
Chain Leaders

A consolidated service center 
is not just a building—

swisslog.com/csc | healthcare.us@swisslog.com

It means control. It means quality. 
It means long-term financial viability. 
For many integrated delivery networks, centralizing distribution of supplies and medications is driving waste 
out of the healthcare supply chain. 

At Swisslog Healthcare, our business is designing your ideal distribution model. From warehouse solutions like 
facility design and inventory automation to chain-of-custody integration through delivery tracking, we help 
you create connections across the healthcare continuum. 

Discover your best distribution model at swisslog.com/csc. 

CONCEPT & BUSINESS CASE DESIGN & LAYOUT COLLABORATION 
& DEVELOPMENT

LAUNCH

It’s a business model.

Nomination submitted by Kelly Bouckaert, sourcing manager,  
BJC HealthCare:

Jessica has come into our Sourcing group with enthusiasm, energy, and 
a wonderful work ethic. From day one, she was looking to work hard 
and have an impact. When I would give her a project or task, she would 
not only complete it quickly and accurately, she would dig deeper and re-
ally learn and understand what she was doing and why. She is extremely 
analytical, which is valuable in a Sourcing role that supports 15 hospitals. 
She is able to review and/or create data and see trends, value, and make 
assessments from this data that are very accurate and concise. She has 
a good eye for pointing out discrepancies or areas to pay attention to. 
Jessica works well with everyone, and in her young career, really under-
stands how to work with all levels of  management in a respectful and 
professional manner. She takes constructive feedback well, and learns 
from it. She learns and understands her portfolios to the best of  her 
ability, allowing her to speak to it precisely, and she is always able to 
answer questions from senior leadership without hesitation. She shows 
that she enjoys her job, and her positive attitude and outlook on work 
is contagious to others around her. Jessica just started the BJC MBA 
Cohort through Webster University, again demonstrating her drive and 
willingness to learn and continue developing into a future leader.

Jessica Campbell
Contract coordinator, supply chain

BJC HealthCare
St. Louis, Mo.

Nomination submitted by Randy Sportel, senior project specialist, 
Spectrum Health:

Bill has been in his role since February 2017 and has made numerous 
upgrades within the Sourcing Department. Bill brings supply chain ex-
perience from both outside of  healthcare (Target) and also from the 
healthcare insurance industry (Priority Health). Bill has increased staff  
engagement through a number of  process improvement events, in-
cluding streamlining the contracting/legal process flow, increasing the 
number of  master contracts in development, decreasing non-value add 
processes, and increasing the education offerings for staff  – such as 
Michigan State negotiation seminars – on the Spectrum Health prem-
ises. Bill has also worked with the major spend departments to be more 
deeply engaged in the budget and contracting processes to effectively 
align departments with Supply Chain for decreasing costs for our new 
fiscal year.

Bill Selles
Director of supply chain sourcing

Spectrum Health
Grand Rapids, Michigan
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Additional topics to be covered in 2019: Self-Distribution, Regional Purchasing Coalitions (RPCs),  
Emerging Models, Purchased Services, Talent Development, and Career Laddering



D I G I TA L  P R O D U C T S
Our Footprint
The Journal of Healthcare Contracting’s footprint
includes our digital newsletter, social media 
outlets, website, and podcasts.
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Supply chain executives 
can expect to work with a 

new kind of physician in the 
coming years

The Next
Generation

Social Media Outlets 

The Journal of Healthcare 
Contracting Website:
• Unique visitors/month: 5,500

Healthcare Supply Chain Radio:
• 4,300 listeners
• �Postcast Sponsorship  

Cost: $5,000

Circulation breakdown: Total (23596) 100.0%

Contracting  
IDN/GPO

Healthcare 
Consulting

Healthcare 
Finance

1.5%
(349)

Healthcare 
Provider

Medical 
Distribution

Other

17.1%
(4030)

7.9%
(1861)

9.0%
(2127)

17.4%
(4100)

47.2%
(11129)

New for 2019: The Innovators. Insights from today’s up-and-coming supply chain leaders.



Traditional and digital work  
together to promote your brand. 

• �It builds a relationship with the people  
who purchase your products

• It aligns your company with market leaders

• It strengthens your company’s brand

• It creates trust with supply chain leaders

• �It helps you capture mind share, and 
therefore market share

• It delivers your message to their office



DISPLAY ADVERTISING SPECIFICATIONS:
The Journal of Healthcare Contracting is printed in four-color 
process in Macintosh format using Adobe Indesign CC. 
All colors and artwork must be saved as CMYK. All ads produced on 
a PC must be submitted in pdf and have all fonts in outline form.

Size 1x 3x 6x

Full Page $5,886.42 $5,728.39 $5,500.00

Two-Page Spread 
(two full pages) $10,733.00 $10,433.00 $10,000.00

Bleeds: 
Ads which bleed must extend  
no less than 1/8” beyond trim. 
Trim Size is 8.375” x 10.875”.
Please do not extend live area past 1/2” trim size.

Full-Page: 
Trim Size: 8.375” W x 10.875” H
Bleed Size: 8.625”W x 11.125”H
Live Area: 7.375” x 10.25”

Non-Bleed: 
The non-bleed sizes allow for a  
1/2” float space between ad  
and trim, as indicated.

Non-Bleed Size: 16.25” x 10.375”

Bleed:
17” W x
11.125” H

Trim:
16.75” W x 
10.875” H

Two-Page
Spread

»» BELLY BAND, INSERTS AND DAIL-ENEWS options 
available upon request - contact sales rep for specification sheet.

2019 Annual Sponsor
For the cost of $36,000, a sponsor will receive the following 

• 6 full-page ads in print versions

• 6 full-page ads in digital versions

• One full page ad is eligible for an upgrade to a two-page spread

Inside Front Cover Premium  –  $1,075.00

Inside Back Cover Premium  – $1,050.00

Back Cover  – $1,200.00
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SEPSIS: 
Deadly without 

rapid intervention
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For Chris Torres and her team 
at Main Line Health, supply 

chain management and 
clinical resource management 

are a package deal

Bridge-
builder
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Stop 
Making 
Sense
Industry experts share their insights 

into recent headlines of acquisitions, 
mergers in healthcare.
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The 
Third 
Degree
A degree in business or healthcare 
administration is still a good bet for 
those seeking a future in healthcare 
supply chain management.  
How about a supply chain degree?

Cracking the Code
Bundled-payment programs 
are alive and well. The proof is a 
brand new program – Bundled 
Payments for Care Improvement 
Advanced – which was introduced 
in January by the Centers for 
Medicare & Medicaid Services. 
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Flu  
Fighters

The 2018-2019 flu season is coming. Already.

Cybersecurity 

Contracting Pro

and            
the
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